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JEFF BEALS

GETTING AHEAD

There is a man in Omaha who is plot-
ting a Banana Boat revolution.
Do not be afraid: The revolutionaries

will be peaceful and in fact invisible to
the naked eye.
But if Gary has his way, news of the

revolution will soon be plastered across
the city, or at least on bottles in one aisle
at Kohll’s Pharmacy. It will soon ring out
from the cosmetics ads in your bour-
geois glossy magazines.
This revolution might keep our faces

wrinkle-free. It could keep an untold
number of us from getting the most
common type of cancer.
This revolution, my friends, in a word:

sunscreen.
Yes, sunscreen.
“This antioxidant stuff is hot,” Gary

Madsen says. “What we’re doing is a
definite advancement in science. It’s a
definite advancement in human health.”
So OK, Gary’s new company, which

plans to make sunscreen more effective
against both aging and harmful UV rays,
isn’t the sexiest startup ever. But for
Gary, it’s the culmination of decades of
biotech work all over the country — suc-
cesses, failures and more than a dozen
ideas moved to market.
And his new startup, backed by the

University of Nebraska Medical Center,
might be the spark that lights a local
nanotechnology explosion.
Here’s how: For years now, we have

known that antioxidants are a way to
guard against aging skin and possibly
certain types of cancer. But much of the
existing antioxidant science is in fact
junk by the time it reaches our bodies
through drugs and dietary supplements.
Most of those antioxidants aren’t

potent enough to do much of anything.
Or they are manufactured in such a way
that the body can’t convert and use them
correctly. The antioxidants might be

His battle weapon? Sunscreen
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For Gary Madsen, his new company that aims to make sunscreen more effective against aging and cancer is the culmination of
decades of biotech work — successes, failures and more than a dozen ideas moved to market.

MATTHEW HANSEN

COLUMNIST

A startup backed by
UNMC takes aim
at cancer and aging
with advances in
skin-care technology

SOMEHIGHLIGHTS OF UNEMED’S ACHIEVEMENTS LAST YEAR

Cardiologist Dan
Anderson, left, with
researcher Michael
Duryee, part of a team
tackling heart disease.

» Trak Surgical, which is developing a
freehand, computer-guided electrical
bone saw, attracted state investment
and continues to fine-tune its prototype.
The startup company based in Omaha
is expected to eliminate the need for
expensive jigs and improve the success
rates for joint replacement surgeries.

This is Trak
Surgical’s
freehand,
sensor-guided
surgical saw.

A brush set with interchangeable
tips for lab technicians.

» Elegant Instruments, which was
formed when a student met an
inventor at the 2012 Innovation
Week awards ceremony, a year later
launched a line of research tools.
The Versatool has an ergonomically
designed handle with an integrated
knife and interchangeable tips
using a magnetic coupling system.

Keshore Bidasee has broken new
ground in diabetes research.

» Researcher Keshore Bidasee
found the suspected cause
of various organ failures and
dysfunctions associated with
diabetes and devised a way, in one
treatment, to stop the damage and
repair some of it while lowering
blood-sugar levels.

» Researchers
Geoff Thiele and
Michael Duryee
for years studied a
biomarker related to
inflammation. Last
year, they brought in
practicing cardiologist
Dan Anderson,
who saw how the
biomarker connects
to coronary artery
disease. The trio
now are working to
use the biomarker to
build a simple blood
test that could help
manage heart disease
long before harmful
symptoms surface.
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Keep up with the latest news on our business blog.

Once upon a time there was an invention
so amazing that it permanently changed the
way products and services were sold.
This fascinating new medium became a

transformational technology. Because of its
creation, the marketing and sales profes-
sions were forever changed. If you weren’t
using this new medium, you were like a
dinosaur, in danger of extinction.

So exciting was this cutting-edge mar-
keting channel that some customers bought
things they really didn’t need or want just
because it was so exciting to make purchas-
es in such a novel way.
Are you thinking of the Internet or email-

based marketing?
Sorry, that’s not it.
Are you thinking of social media?

Nope, it’s not that either.
Are you thinking of some really cool

marketing channel that harnesses the power
of your mobile device and sends a message
totally customized to your needs and wants?
Strike three. Not that either.
What cutting-edge technology changed

the world of marketing forever?
The telephone.

Yes, that’s right: I’m talking about the
lowly telephone, a device invented nearly
140 years ago.
Believe it or not, there was actually a

time when consumers purchased things
just because they were available over the
telephone. There was a time when outbound

Path to success still starts with marketing’s fundamentals

See Beals: Page 2

See Hansen: Page 2

COLUMBUS, Ohio (AP) —
Ohio auto dealers are fighting
with California-based auto-
maker Tesla, which is selling
its electric cars from two Ohio
storefronts.
Ohio is among states propos-

ing to block Tesla from setting
up additional direct-sales galler-
ies on grounds that they under-
cut traditional auto dealerships.
Last week, New Jersey officials
approved a regulation effective-
ly prohibiting automakers from
going straight to customers.
Tesla Vice President Diarmuid
O’Connell visited Ohio legisla-
tive leaders that same day to try
to discourage them from passing
similar restrictions.
“The bill would shut down our

ability to grow in the Ohio mar-
ket, and, frankly, it’s just a first
step to them shutting down our
existing businesses,” O’Connell
said. “This is the pattern we see
in other states.”
The administration of Repub-

lican Gov. John Kasich, through
the Bureau of Motor Vehicles,
issued a license to Tesla autho-
rizing the company to open its
own stores in Cincinnati and
Columbus.
Joe Cannon, a lobbyist for

the Ohio Automobile Dealers
Association, told lawmakers in
testimony last week that the de-
cision means Ohio’s long-stand-
ing licensing rules “have been
thrown upside down.”
The association filed unsuc-

cessful legal action against
Tesla’s two existing Ohio stores,
so now it is fighting for passage
of a bill that would prevent
Tesla from expanding to other
locations.
Ohio dealers — with 830

dealerships, 50,000 employees
and $2 billion in payroll an-
nually — say their businesses
can prosper only when the law
separates manufacturers and
dealers. They view the license
Ohio granted to Tesla as opening
a Pandora’s box.
“The BMV’s decision opens

the door for all manufacturers
— both emerging and existing
— to follow the same path,”
Cannon told the Senate Finance
Committee. “This decision has
serious implications for both our
dealers and consumers. From
an industry perspective, our
members have made substantial
investments in their businesses,
employees and communities
across the state.”
O’Connell argues that the sev-

eral hundred vehicles Tesla has
sold in Ohio represent a fraction

Tesla, auto
dealers
sparover
direct sales
Ohio is the latest state
where the electric-car
maker’s new approach is
facing roadblocks.

See Tesla: Page 2

BUSINESS BRIEFS

Chinese giant Alibaba plans IPO
Chinese e-commerce giant Alibaba Group plans
to go public on a U.S. stock exchange, possibly
raising up to $15 billion in the biggest initial public
offering since Facebook. The announcement
ended speculation over where the company would
list after talks on an initial public offering in Hong
Kong fell apart last year. Alibaba is one of the
world’s biggest Internet companies and says more
than $150 billion worth of merchandise changes
hands on its online platforms each year, more
than Amazon and eBay combined.

Homebuilders’ confidence rises slightly
U.S. homebuilders’ confidence in the housing
market edged higher this month, reflecting
improved demand for new homes as the traditional
spring home-selling season ramps up. But the
outlook for sales of single-family homes over the
next six months dimmed slightly. The National
Association of Home Builders/Wells Fargo builder
sentiment index released Monday rose to 47.
That’s up from February’s reading of 46. Readings
below 50 indicate that more builders view sales
conditions as poor rather than good.

Sonatamileage overstated, Hyundai says
Hyundai Motor Co. said Monday that it overstated the gas
mileage of its revamped Sonata sedan in publicity material.
South Korea’s largest automaker said it was a mistake that a
tentative mileage figure from internal tests was included in a
presentation to reporters. The government said Friday that the
mileage of the Sonata was 28.4 miles per gallon instead of
the 29.6 mpg Hyundai said on March 4. In 2012, Hyundai and
affiliate Kia Motors Corp. were found to have overstated gas
mileage on 900,000 vehicles sold in the U.S. They agreed to
pay up to $395 million to consumers as part of a settlement.
— From wire reports



THE NEW YORK TIMES
After nine years in Brook-

lyn, the Chocolate Room— a
popular purveyor of wine, cake,
candy and coffee — experi-
enced one of those cataclys-
mic events retailers fear: a
crippling rise in rent. Informed
in late 2012 that they would
face an increase of more than
500 percent, the cafe’s own-
ers, Naomi Josepher and Jon
Payson, reluctantly decided to
abandon their space and begin
figuring out how to finance a
$200,000 relocation.
The couple are still paying

off private and family loans for
their startup costs. So Josepher
and Payson took a suggestion
from their customers and start-
ed a crowdfunding campaign
on Kickstarter. Word spread
quickly, and by the third day,
the shop had more than $1,000
pledged toward its goal of
$40,000.
Then the resistance began.
“There’s something about

asking your customers to help
fund your expansion that just
feels a little ... wrong,” posted a
commenter on one community
website. “Cool or not cool?”
“Not cool,” came the

overwhelming verdict. The
Chocolate Room had unwitting-
ly stepped into a fiery debate
about the ethics and etiquette
of crowdfunding. As financing
platforms grow more prevalent
on the Web, it is easier than
ever for merchants to solicit
funds from customers — but is
it a good idea?
Travail Kitchen & Amuse-

ments, a restaurant in a Min-
neapolis suburb with a cultlike
following, became a prime ex-
ample of these concerns when
it completed a hugely success-
ful Kickstarter campaign in
October. Seeking $75,000 for
a relocation and expansion,
Travail netted almost twice that
amount in 24 hours. The month-
long drive eventually brought
in more than $255,000.
“I don’t get it,” a local colum-

nist, Jon Tevlin, wrote in the
Star Tribune. Why, he asked,
were so many people willing to
subsidize a for-profit business?
The money raised through

sites like Kickstarter is essen-
tially a donation. Creators seek
funds for a specific project
and typically offer goods or
services in return, but those
who back the project receive
no stake in the enterprise.
Congress legislated “equity
crowdfunding” in 2012, but
the Securities and Exchange
Commission is still drafting the
rules.
Tevlin said his column drew

a mixed response. While many
agreed with his skeptical take,
younger readers tended to take
a different view. “They saw it
as a contribution to the local
culture, almost like giving to
the local art institute,” he said.
“It’s not how I would choose to
spend my money. If I give to
a startup restaurant, I would
expect stock or a cut of the
proceeds.”
Don Steinberg, the author of

“The Kickstarter Handbook:
Real-Life Success Stories of
Artists, Inventors and Entre-
preneurs,” said he saw a paral-
lel between what some business
owners experienced and the
blowback against recent celeb-
rity-led crowdfunding cam-
paigns. Yes, Spike Lee raised
$1.4 million for a new film, but
dozens of other star-studded
projects sank. Zosia Mamet, a
star of “Girls,” failed to raise
$32,000 to finance a music

video.
“It’s the same thing, wonder-

ing whether established enter-
prises really should be asking
for money this way,” Steinberg
said. “They aren’t struggling
artists or inventors trying to
get started. It seems to defy
the spirit — and the name — of
Kickstarter.”
One problem, entrepreneurs

say, is the perception that local
businesses are more financially
successful than they really
are. “We are doing very well,”
said Josepher of the Chocolate
Room, “but like most small
businesses, we carry heavy
debt. After 10 years, we’re still
paying other employees more
than we pay ourselves. We
don’t have a huge cushion to
dive into.”
Travail opened three years

ago in Robbinsdale, Minn., with
just $2,000 and a lot of impro-
visation, said Megan Leafblad,
the restaurant’s director of
business development.
The expansion will cost more

than $1.4 million. Subsidized
financing from a local economic
development authority brought
in $300,000; most of the rest
is coming from loans and the
owners’ personal funds.
Money raised through

Kickstarter does not come free.
The site takes 5 percent of the
total as its cut, and credit card
processing fees consume 3 to 5
percent. And those who pledge
money are typically rewarded
with discounts or gifts. For
example, a $100 pledge to
Travail’s campaign earned the
backer a ticket for a free din-
ner, a calendar and a handful of
other perks.
“One of the reasons we went

with Kickstarter is that their
mission is about funding cre-
ative projects,” Leafblad said.
“We approached it as a commu-
nity-engagement tool.”
More than half of the cam-

paigns on Kickstarter fail to
reach their goal. When that
happens, pledges are canceled.
That is how the Chocolate

Room’s campaign ended in
November. It drew pledges of
$9,647 from 63 backers but fell
far short of its target.
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LIVESTOCK
DES MOINES (USDA) -- BARROWS & GILTS LIVE AND
CARCASS BASIS
Estimated Actual Actual Actual
Today Today Week Ago Year Ago
Producer Sold
Negotiated 2,332 1,652 4,248 1,186
Other Market Formula 19,895 15,120 23,729 5,685
Swine or Pork Market Formula 55,675 36,518 34,612
42,885
Other Purchase Arrangement 58,947 55,112 54,716
48,027
Packer Sold (all purchase types) 8,575 4,165 5,252
2,426
NEGOTIATED PURCHASE (Including Packer Sold)
Barrows & Gilts (carcass basis): 2,944
Compared to Prior Day’s closing weighted average
(LM—HG204), 2.69 higher
Base Price Range $112.00 - $120.00, Weighted
Average $119.15

CASH GRAINS
OMAHA (USDA) -- No. 2 Yellow Corn 4.47-4.52 dn 7-6
-32K to -27K unch-up 1 No 1 Yellow Soybeans 13.67-
13.72 up 4 -25K to -20K unch

CHICAGO BOARD OF TRADE
CHICAGO (AP) — Futures trading on the Chicago Board
of Trade Mon.:
Open High Low Settle Chg.
WHEAT
5,000 bu minimum; cents per bushel
May 687 6941/4 6713/4 6741/2 —123/4
Jul 690 6963/4 675 6781/4 —12
Sep 6971/4 7031/4 6823/4 6861/4 —12
Dec 7063/4 7141/4 6921/4 696 —113/4
Mar 7111/4 718 6991/2 7011/2 —111/4
May 715 715 7021/2 7021/2 —103/4
Jul 700 705 690 6903/4 —121/2
Sep 703 703 6941/4 6941/4 —12
Dec 7051/4 7051/4 7023/4 7023/4 —121/2
Est. sales 99,444. Fri.’s sales 106,024
Fri.’s open int 343,746
CORN
5,000 bu minimum; cents per bushel
May 4841/2 4871/2 4761/2 479 —7
Jul 489 4913/4 4811/4 484 —61/2
Sep 487 4891/4 4791/4 4821/2 —6
Dec 486 4883/4 4781/2 482 —51/4

Mar 4933/4 4961/2 4873/4 4901/4 —5
May 5011/2 502 4921/2 4961/4 —5
Jul 5031/2 5031/2 4951/4 4981/2 —5
Sep 4851/4 4851/4 4843/4 4843/4 —51/2
Dec 4871/2 4881/4 4753/4 481 —61/2
Mar 4931/4 4931/4 4871/4 4871/4 —6
Est. sales 147,090. Fri.’s sales 204,074
Fri.’s open int 1,317,264
OATS
5,000 bu minimum; cents per bushel
May 438 460 4351/4 4571/2 +133/4
Jul 3831/4 395 3831/4 3931/4 +9
Sep 350 350 3381/2 3441/4 +53/4
Dec 3281/2 3361/4 3281/2 3333/4 +51/4
Mar 321 328 321 328 +5
May 328 333 328 333 +5
Est. sales 666. Fri.’s sales 422
Fri.’s open int 9,846, up 22
SOYBEANS
5,000 bu minimum; cents per bushel
May 1388 13953/4 13751/2 13913/4 +31/4
Jul 13721/4 1380 1361 13751/4 +31/2
Aug 13293/4 13423/4 1325 13361/2 +31/4
Sep 12271/2 12373/4 12241/2 12341/2 +21/4
Nov 1174 1178 1168 11753/4 +11/4
Jan 11773/4 11813/4 11721/4 11793/4 +11/2
Mar 1181 11841/4 11763/4 1183 +11/2
May 11801/4 1187 11801/4 11853/4 +11/2
Jul 11863/4 11891/2 1182 11883/4 +11/4
Aug 11661/4 11671/2 11661/4 11671/2 +11/4
Sep 11351/2 11361/4 11351/2 11361/4 +3/4
Nov 1121 11291/2 1121 11271/4 +11/2
Jan 1125 1126 1125 1126 +1
Mar 11221/2 11231/2 11221/2 11231/2 +1
Est. sales 115,661. Fri.’s sales 135,898
Fri.’s open int 664,580

CHICAGO MERCANTILE EXCHANGE
CHICAGO (AP) — Futures trading on the Chicago
Mercantile Exchange Mon:
Open High Low Settle Chg.
CATTLE
40,000 lbs.; cents per lb.
Apr 145.30 145.90 127.82 145.02 —.23
Jun 138.00 138.45 137.60 137.97 +.12
Aug 135.20 135.70 135.07 135.42 —.05
Oct 138.75 139.02 138.40 138.95 +.08
Dec 139.75 140.00 139.42 139.87 +.22
Feb 139.95 140.50 139.80 140.20 +.25

Est. sales 67,027. Fri.’s sales 74,176
Fri.’s open int 368,940, up 4,119
FEEDER CATTLE
50,000 lbs.; cents per lb.
Mar 174.57 174.80 174.15 174.75 +.15
Apr 177.00 178.00 177.00 177.97 +.75
May 178.12 179.07 178.12 178.80 +.50
Aug 179.37 179.92 179.25 179.90 +.50
Sep 178.70 179.12 178.45 179.12 +.32
Est. sales 9,557. Fri.’s sales 8,788
Fri.’s open int 49,294
HOGS,LEAN
40,000 lbs.; cents per lb.
Apr 120.55 122.15 120.40 121.70 +2.40
May 124.00 126.25 124.00 125.75 +1.95
Jun 128.87 130.85 128.85 130.77 +2.92
Jul 125.00 126.95 124.70 125.67 +1.17
Aug 123.35 125.20 123.05 124.10 +1.55
Est. sales 105,845. Fri.’s sales 59,612
Fri.’s open int 292,446, up 1,216
PORK BELLIES
40,000 lbs.; cents per lb.
No open contracts.

WORLD GOLD BULLION PRICES
Selected world gold prices, per ounce, Monday.
London morning fixing: $1379.00 off $6.00
London afternoon fixing: $1378.50 off $6.50.
NY Handy & Harman: $1378.50 off $6.50.
NY Handy & Harman fabricated: $1488.78 off $7.02.
NY Engelhard: $1380.09 off $6.91.
NY Engelhard fabricated: $1483.60 off $7.43.
NY Merc. gold Mar. Fri. $1379.00 up $6.80.
NY HSBC Bank USA 4 p.m. Fri. $1380.00 up $7.00.

NONFERROUS METAL PRICES
NEW YORK (AP) — Spot nonferrous metal prices M.
Aluminum -$0.7701 per lb., London Metal Exch.
Copper -$2.9437 Cathode full plate, LME.
Copper -$3.0130 N.Y. Merc spot Fri.
Lead - $2018.00 metric ton, London Metal Exch.
Zinc - $0.9030 per lb., London Metal Exch.
Gold - $1378.50 Handy & Harman (only daily quote).
Gold - $1379.00 troy oz., NY Merc spot Fri.
Silver - $21.340 Handy & Harman (only daily quote).
Silver - $21.384 troy oz., N.Y. Merc spot Fri.
Platinum -$1474.00 troy oz., Handy & Harman.
Platinum -$1469.60 troy oz., N.Y. Merc spot Fri.
n.q.-not quoted n.a.-not available r-revised

COMMODITIES

Businesses thatutilize
crowdfundingdrawskeptics

“It’s ... wondering
whether established
enterprises really should
be asking for money
this way. They aren’t
struggling artists or
inventors trying to get
started. It seems to defy
the spirit — and the
name — of Kickstarter.”
Don Steinberg, author of
“The Kickstarter Handbook”

legit. But the delivery pro-
cess to the body renders them
worthless.
Enter Vinod Labhasetwar,

a one-time UNMC research-
er who now does research
at the prestigious Cleveland
Clinic. While in Omaha, Vinod
developed a
new technol-
ogy in which
nanoparticles
can carry a
wide array of
enzymes into
the body.
Gary started

as entrepre-
neur-in-res-
idence last
year at UneMed, a UNMC tech
company, after a long career in
biotech production.
He almost immediately start-

ed thinking: Can we put Vinod’s
breakthrough to use?
Which is how we get to sun-

screen.
Sunscreen makers for a

while now have made white
sun-blocking substances like
zinc oxide clear by shrinking it
into nanoparticles.
But ProTransit Nanotherapy,

a company co-founded by Gary
and Vinod, plans to manufac-
ture potent antioxidants that
can be delivered through the
skin when you apply your Ba-
nana Boat.
They could also be put in cos-

metics and anti-aging creams
that millions of people use.

The financial possibilities are
tantalizing. Skin care is a gar-
gantuan, $16 billion industry,
and the fastest-growing part
of that industry is skin care
that purports to slow the aging
process.
Imagine if they give the

product a cool name — for
hypothetical purposes, let’s
say it is SkinShield — and then
license it to a couple of major
skin care companies?
“Estee Lauder has already

called,” Gary says. “They were
very interested.”
And he’s already looking

toward the post-skin care
possibilities. Gary wants to
make enough money off the
first product to develop more
products using Vinod’s technol-
ogy that could help victims of
strokes and heart attacks.
There are, of course, a cou-

ple of hurdles.
The first: They still have to

figure out if the technology
actually works. A clinical trial
using skin tissue is underway.
The second: money. UNMC

will let the new company use
its nanotechnology manufactur-
ing space, and the Med Center
and the state have ponied up
some $175,000 in grants, but
Gary says he needs (gulp)
$1.5 million.
Which is why Gary stood up

at a podium at UNMC’s demo
day, pitching the product to an
auditorium full of doctors and
researchers, potential private
investors and me.
It is fun to watch him up

there, in a starched shirt and
a conservative tie, and think
about the stereotypes we place
on our 21st century entrepre-
neurs.
Gary doesn’t look like Mark

Zuckerberg, though he could
pass for his Danish uncle. He
shows a simple PowerPoint
presentation. No fancy video
clips or dancing graphics or
explosions.
He’s selling us a vision of the

future, but that future does not
involve the next iPhone app.
Gary’s future is based on his

past: decades in labs since he
graduated from Creighton’s
medical school in 1981. A doz-
en-plus new products, including
breakthroughs in allergy test-
ing and how we identify genes.
“To me, product development

is a march, a march toward
the product launch,” he says.
“You can throw some hype in
there, that’s good, too, but hype
doesn’t get you very far.
“Too much fluff and not

enough substance, and inves-
tors see right through that.”
Which is why I think Gary

will probably find that $1.5 mil-
lion under a rock, or maybe in
the couch cushions of some of
this city’s richest residents, to
fund his sunscreen revolution.
It should work because Gary

is selling the simplest story of
all. An undeniable truth.
We’re not getting any young-

er.

Contact the writer:
402-444-1064, matthew.hansen@owh.com
twitter.com/redcloud_scribe

Hansen: Funding needed for product
Continued from Page 1

telemarketing was so new that
some people actually enjoyed
receiving such calls.
At one point in history,

the perpetual growth of tele-
phone-based selling appeared
to be endless. Everyone rushed
into telephone selling like
lemmings on a mad dash for the
nearest cliff.
Eventually, telephone

marketing suffered from the
“too-many-cooks-in-the-kitchen
syndrome.” Consumers grew
to hate telephone marketing so
much that some people discon-
nected their home phone lines
when they came home from
work each evening. Telemar-
keting became so abusive that
Congress eventually created the
Do Not Call list.
Remember the dotcom bubble

that burst in 2000? Speculative
investors were so euphoric over
the Internet’s selling potential
that they threw billions of dol-
lars into dotcom startups, many
of which were selling ridiculous
products and had meaningless
business plans (if they had any
plans at all).
The bubble inspired jokesters

to make up fictitious corporate
names such as “TieClasp.com,”
“eSocks.com” and my absolute
favorite, “PimentoLoaf.com.”
New technology comes and

goes. As I write this, marketers
are coming up with new and cre-
ative ways to sell through newly
invented channels. That’s great.
Innovation is a critical compo-
nent to economic success.
Companies and individuals

are working hard to come up
with new ways to harness the
power of social media and to
figure out the right approach to
mobile marketing. We now hear
people say that if a company
isn’t engaging clients on social
media, it’s in danger of going the
way of the dinosaurs. In general,
for most companies, that’s prob-
ably true.
But when it comes to mar-

keting and technology, all must
be kept in context and viewed
through the proper prospective.
The medium used to commu-

nicate with your target audience
is just that — a medium. Wheth-
er you are using the phone,
direct mail, email-based market-
ing, social media engagement
or door-to-door salesmen, the
product or service must stand

on its own merit.
Fundamentals matter. If your

product has a viable market, it
will sell.
Just because you purchase

LinkedIn ads, have countless
likes on Facebook and capture
clients’ imaginations with
your creative presence online
doesn’t mean you’re guaranteed
success.
Regardless of the medium and

where we might be at any given
point in technological history,
human beings are essentially
the same. They make purchases
based on what they value and do
business with individuals and
organizations they trust.
Whether you’re doing busi-

ness in 1914, 2014 or a hundred
years from now, you will be suc-
cessful if you figure out exactly
what people want and give it to
them on their terms.
Sure, there may be tempo-

rary occasions where some new
innovation whips up a frenzy of
irrational buying, but over the
course of time, good marketing
fundamentals will win the game.

Jeff Beals is an Omaha author
and speaker who can be reached at
www.JeffBeals.com.

Beals:Don’t downplay marketing’s basics
Continued from Page 1

of the market, which averages
about 500,000 cars annually.
The decade-old car company

is based in Palo Alto, Calif., and
sells two models — the two-seat
sports-style Roadster, at about
$100,000; and the Model S
sedan, at about $75,000. It
would like to eventually offer
a $35,000 economy model, he
said.
O’Connell said the cars can

be difficult to sell, so direct
sales are needed to jump-start
electric-car technology and
drive down prices.
He said many dealers refuse

to sell Tesla cars, yet their asso-
ciations are fighting to limit

the company’s ability to sell
them itself across the country,
including in Ohio, Georgia and
New York.
At what it calls galleries

operated in Maryland, Arizona,
Texas and Virginia, consumers
can view vehicles but aren’t
able to discuss price, take test
drives or place orders. An
Arizona lawmaker has intro-
duced legislation that would
overturn a sales restriction in
place there.
O’Connell said no U.S. auto

manufacturer with an exist-
ing franchise dealership has
ever sought to follow such a
direct-sales model, so threats
from auto dealers are specious.

“The dealers are simply
flexing their muscles, exerting
their power to lock down the
market and create a de jure
monopoly,” he said.
Cannon argued to Ohio sen-

ators that dealerships play an
important watchdog role that is
lost through direct sales.
“Dealers act as advocates for

their customers as it relates
to warranty, recall and other
service-related issues with the
manufacturer,” he said. “The
distinctly different roles of
dealers and manufacturers act
as a system of checks and bal-
ances to ensure that warranty
and other service issues are
administered fairly.”

Tesla:Direct sales face roadblocks
Continued from Page 1
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AT&T Inc T 32.89 +.40 -6.5 232,761 10 1.84f
Abbott Labs ABT 39.51 +.54 +3.1 57,422 25 .88f
Adobe Systems ADBE 68.17 +.98 +13.8 38,756 cc ...
Alcatel-Lucent ALU 3.91 +.07 -11.1 76,575 ... .18e
Alcoa Inc AA 11.90 +.06 +11.9 120,822 36 .12
Alliant Energy LNT 55.18 +.48 +6.9 4,569 17 2.04f
Altera Corp ALTR 35.51 +.22 +9.2 19,352 26 .60
Altria Group MO 36.38 +.04 -5.2 53,698 16 1.92
Ameren Corp AEE 41.14 ... +13.8 17,561 35 1.60
Amer Fst Multifamily ATAX 5.99 +.01 -4.8 1,425 15 .50
American Airlines Gp AAL 37.70 +1.36 +49.3 83,967 dd ...
Amer Elec Power AEP 50.29 +.18 +7.6 23,096 16 2.00
Anadarko Petrol APC 82.22 +.22 +3.7 31,582 52 .72
Aon plc AON 84.57 +1.15 +.8 11,758 25 .70
Apache Corp APA 79.37 +.14 -7.6 15,510 14 1.00f
Apple Inc AAPL 526.74 +2.05 -6.1 68,452 13 12.20
Applied Matls AMAT 18.98 +.26 +7.4 66,156 49 .40
Aqua America Inc WTR 25.14 -.24 +6.6 5,300 20 .61
Arch Dan Mid ADM 42.56 +.05 -1.9 43,794 21 .96f
BP PLC BP 47.66 -.03 -2.0 48,084 11 2.28
Ballantyne Strong BTN 4.83 ... +4.3 348 27 ...
Bank of America BAC 17.11 +.31 +9.9 782,076 17 .04
Becton Dickinsn BDX 115.62 +.27 +4.6 5,940 24 2.18
Berkshire Hath A BRK/A 185050 +1190 +4.0 4 17 ...
Berkshire Hath B BRK/B 123.36 +.85 +4.0 32,766 17 ...
Black Hills Corp BKH 58.34 +.34 +11.1 2,332 26 1.56f
Block H&R HRB 29.84 +.47 +2.8 16,568 36 .80
Boeing Co BA 125.42 +2.31 -8.1 43,576 21 2.92f
Brist Myr Sqb BMY 54.72 +.72 +3.0 72,646 35 1.44
Buckeye Part BPL 73.04 -.60 +2.9 3,035 47 4.35f
Buckle Inc BKE 45.72 +.53 -13.0 4,156 14 .88f
CME Group CME 76.26 +.90 -2.8 9,693 26 1.88f
CSG Systems Int CSGS 27.11 +.12 -7.8 1,715 17 .60
CSX Corp CSX 28.63 +.25 -.5 38,702 15 .60
CVS Caremark Corp CVS 74.36 +1.61 +3.9 62,867 20 1.10
Cabelas Inc CAB 70.41 +.06 +5.6 8,038 22 ...
Caseys Gen Store CASY 70.68 +1.20 +.6 2,424 20 .72
Caterpillar Inc CAT 95.67 +.28 +5.4 42,452 17 2.40
CenturyLink Inc CTL 30.84 +.22 -3.2 32,985 dd 2.16
Chevron Corp CVX 115.07 +.97 -7.9 57,491 10 4.00
Cisco Syst CSCO 21.51 +.16 -3.4 327,774 14 .76f
Citigroup C 47.73 +.85 -8.4 187,024 11 .04
Clorox Co CLX 87.83 +.46 -5.3 5,624 20 2.84
CocaCola Co KO 38.27 +.10 -7.4 191,009 20 1.22f
Comcast Corp A CMCSA 50.78 +.14 -2.3 127,698 20 .90f
ConAgra Foods CAG 29.56 +.14 -12.3 19,619 16 1.00
ConocoPhillips COP 67.29 +.69 -4.8 46,196 11 2.76
Con Edison ED 55.05 +.39 -.4 28,344 15 2.52f
Corning Inc GLW 19.13 +.26 +7.4 120,636 14 .40
Costco Wholesale COST 113.46 +.01 -4.7 21,701 25 1.24
Covidien PLC COV 70.70 +.44 +3.8 12,542 20 1.28
DTE Energy Co DTE 71.98 +.33 +8.4 12,498 19 2.62
Deere Co DE 87.49 +.29 -4.2 18,866 9 2.04
Disney DIS 81.39 +1.32 +6.5 72,537 22 .86f
Dominion Resources D 70.60 +.71 +9.1 37,295 22 2.40f
Dow Chemical DOW 49.00 +.35 +10.4 64,455 13 1.48f
DuPont DD 66.38 +.61 +2.2 39,487 13 1.80
Duke Energy DUK 71.10 +.40 +3.0 33,882 19 3.12
EMC Corp EMC 27.58 +.63 +9.7 234,441 21 .40
Edison Intl EIX 52.40 +.34 +13.2 18,765 19 1.42
Emerson Elec EMR 63.66 +1.10 -9.3 31,530 18 1.72
Energizer Hold ENR 94.73 +.62 -12.5 3,431 16 2.00
Exelon Corp EXC 31.02 +.38 +13.3 55,981 16 1.24
Exxon Mobil Corp XOM 94.32 +.85 -6.8 85,760 10 2.52
FedEx Corp FDX 137.58 +.82 -4.3 38,496 27 .60
Ford Motor F 15.28 +.20 -1.0 265,446 9 .50f
Gen Dynamics GD 108.41 +.78 +13.5 17,458 16 2.48f
Gen Electric GE 25.43 +.32 -9.3 448,910 19 .88
General Motors Co GM 34.63 +.54 -15.3 295,115 14 1.20
Google Inc GOOG1192.10 +19.30 +6.4 20,957 31 ...
Gordmans Stores GMAN 6.05 -.05 -21.1 297 9 3.60e
Green Plains Renew GPRE 28.44 +.64 +46.7 12,582 24 .16
Harley Davidson HOG 67.64 +.42 -2.3 6,536 21 1.10f
Hartford Fn Sv HIG 35.21 -.04 -2.8 24,945 20 .60
Hershey Company HSY 105.32 -.88 +8.3 7,719 29 1.94
Hewlett Packard HPQ 29.48 +.41 +5.4 69,732 11 .58
Hormel Foods HRL 47.17 +.04 +4.4 6,285 23 .80f

Intel Corp INTC 24.70 +.20 -4.8 180,873 13 .90
IBM IBM 185.81 +3.60 -.9 48,687 12 3.80
JPMorgan Chase & Co JPM 57.58 +.78 -.9 132,997 13 1.52
Johnson & Johnson JNJ 93.93 +1.12 +2.6 57,385 19 2.64
Kellogg Co K 60.85 -.05 -.4 17,822 12 1.84
Kimberly Clark KMB 111.05 +1.39 +6.3 13,638 20 3.36f
Kinder Morg Engy KMP 73.58 -.67 -8.8 18,515 27 5.44f
Level 3 Commun LVLT 37.83 +.60 +14.0 7,963 dd ...
Lindsay Corp LNN 80.19 -2.01 -3.1 2,715 16 1.04f
Macy’s Inc M 58.90 +.32 +10.3 27,143 15 1.00
Martha Stewart Liv MSO 5.20 -.03 +23.8 2,035 dd ...
McDonalds Corp MCD 97.60 +.02 +.6 54,817 18 3.24
Merck & Co MRK 56.26 +.56 +12.4 93,398 39 1.76
MetLife Inc MET 51.83 +.12 -3.9 49,339 15 1.10
Microsoft Corp MSFT 38.05 +.35 +1.7 200,612 14 1.12
Mondelez Intl MDLZ 34.25 ... -3.0 113,904 15 .56
Monsanto Co MON 113.91 +.70 -2.3 19,029 25 1.72
Mosaic Co MOS 48.02 +.12 +1.6 21,451 19 1.00
NCR Corp NCR 33.30 +.58 -2.2 34,415 15 ...
Nelnet Inc NNI 43.20 +.75 +2.5 1,200 7 .40
Nucor Corp NUE 49.47 +.97 -7.3 20,734 33 1.48
OGE Energy OGE 36.70 +.41 +8.3 7,184 19 .90
Occid Petl OXY 96.85 +.33 +1.8 24,196 13 2.88f
ONEOK Partners LP OKS 53.60 +.70 +1.8 3,465 23 2.92f
Oracle Corp ORCL 38.22 +.62 -.1 148,563 16 .48
Oshkosh Corp OSK 56.65 +.62 +12.4 5,232 14 .60
Otter Tail Corp OTTR 31.32 +.21 +7.0 706 23 1.21f
PG&E Corp PCG 44.62 +.27 +10.8 18,929 22 1.82
PepsiCo PEP 82.05 +1.05 -1.1 77,041 19 2.27
Pfizer Inc PFE 31.42 +.19 +2.6 210,509 16 1.04f
Potash Corp POT 34.23 +.23 +3.9 46,174 17 1.40
Principal Fncl Grp PFG 45.69 +.32 -7.3 10,038 15 1.12f
Procter & Gamble PG 79.84 +.86 -1.9 83,681 21 2.41
Prudential Fncl PRU 83.92 +.19 -9.0 21,294 dd 2.12
Qualcomm Inc QCOM 77.02 +2.28 +3.7 127,728 20 1.68f
Royal Dutch Shell A RDS/A 71.85 +.48 +.8 17,575 9 3.60
Schwab Corp SCHW 26.51 +.46 +2.0 44,532 36 .24
Smucker, JM SJM 96.12 -.06 -7.2 5,301 18 2.32
Southern Co SO 43.52 +.03 +5.9 38,494 19 2.03
Stryker Corp SYK 80.79 +.52 +7.5 11,994 26 1.22
Suntrust Bks STI 39.15 +.53 +6.4 22,020 14 .40
Sysco Corp SYY 36.17 +.23 +.2 18,897 22 1.16
TD Ameritrade Hldg AMTD 33.77 +.53 +10.2 34,096 26 .48a
Target Corp TGT 59.67 +.31 -5.7 34,110 19 1.72
3M Company MMM 132.27 +2.44 -5.7 25,084 20 3.42f
Time Warner TWX 66.67 +.09 -4.4 32,913 17 1.27f
Toyota Mot TM 110.67 +1.91 -9.2 4,376 ... 2.54e
Travelers Cos TRV 83.54 +.88 -7.7 27,351 9 2.00
21st Century Fox B FOX 31.80 +.16 -8.1 33,168 11 .25
Tyco Intl Ltd TYC 43.41 +.52 +5.8 28,081 dd .72f
USG Corp USG 33.36 +.49 +17.5 10,602 81 ...
Union Pacific Corp UNP 187.37 +2.23 +11.5 17,215 20 3.64f
UPS class B UPS 96.99 +.72 -7.7 20,708 21 2.68f
US Bancorp USB 41.96 +.42 +3.9 37,283 14 .92
Utd Technologies UTX 114.41 +1.81 +.5 39,697 18 2.36
Valero Energy VLO 54.32 +.09 +7.8 68,441 11 1.00f
Valmont Ind VMI 147.51 +.40 -1.1 1,719 14 1.00
Verizon Comm VZ 46.31 +.23 -5.8 255,484 12 2.12
Visa Inc V 223.78 +3.01 +.5 21,248 29 1.60
WalMart Strs WMT 74.68 +.40 -5.1 57,423 15 1.92f
Walgreen Co WAG 67.34 +.27 +17.2 29,665 24 1.26
Watsco Inc WSO 98.06 +.97 +2.1 917 27 1.60
WellPoint Inc WLP 95.15 +1.80 +3.0 28,471 12 1.75f
Wells Fargo & Co WFC 48.13 +.73 +6.0 107,580 12 1.20
Werner Enterp WERN 25.43 -.05 +3.0 5,583 22 .20
West Corp WSTC 23.99 -.15 -6.7 802 14 .90
Westar Energy Inc WR 35.07 +.62 +9.0 10,020 15 1.40f
Western Union Co WU 16.23 +.30 -5.9 41,682 11 .50
Whirlpool WHR 144.98 +2.90 -7.6 9,815 14 2.50
Williams Cos WMB 41.53 +.12 +7.7 37,832 48 1.61f
Windstream Hldgs WIN 8.27 +.01 +3.6 75,283 18 1.00
Yahoo Inc YHOO 39.11 +1.51 -3.3 239,223 31 ...
Yum! Brands Inc YUM 75.12 +.04 -.6 31,871 32 1.48
Zimmer Holdings ZMH 94.31 +.16 +1.2 9,715 19 .88f
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NAME TKR LAST CHG %CHG (00s) PE DIV
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Dividend Footnotes: a - Extra dividends were paid, but are not included. b - Annual rate plus stock. c - Liquidating dividend. e - Amount declared or paid in
last 12 months. f - Current annual rate, which was increased by most recent dividend announcement. i - Sum of dividends paid after stock split, no regular
rate. j - Sum of dividends paid this year. Most recent dividend was omitted or deferred. k - Declared or paid this year, a cumulative issue with dividends in
arrears. m - Current annual rate, which was decreased by most recent dividend announcement. p - Initial dividend, annual rate not known, yield not shown.
r - Declared or paid in preceding 12 months plus stock dividend. t - Paid in stock, approximate cash value on ex-distribution date. PE Footnotes: q - Stock
is a closed-end fund - no P/E ratio shown. cc - P/E exceeds 99. dd - Loss in last 12 months. Source: The Associated Press. Sales figures are unofficial.

Advanced 2238
Declined 847
New Highs 117
New Lows 17

Vol. (in mil.) 2,818
Pvs. Volume 3,242

1,752
2,091
1667
929
116
15

NYSE NASD

DOW 16270.34 16066.37 16247.22 +181.55 +1.13% t s s -1.99%
DOW Trans. 7568.74 7480.21 7542.40 +66.61 +0.89% t s s +1.92%
DOW Util. 525.88 520.85 525.78 +3.49 +0.67% s s s +7.18%
NYSE Comp. 10399.44 10326.66 10377.01 +91.93 +0.89% t s s -0.22%
NASDAQ 4301.28 4273.01 4279.95 +34.55 +0.81% t s s +2.47%
S&P 500 1862.30 1842.81 1858.83 +17.70 +0.96% t s s +0.57%
S&P 400 1379.60 1365.79 1374.00 +9.90 +0.73% t s s +2.34%
Wilshire 5000 19991.58 19805.34 19941.88 +171.10 +0.87% t s s +1.20%
Russell 2000 1196.25 1186.75 1188.23 +6.82 +0.58% t s s +2.11%
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